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Abstract 

The development of the tourism economic sector in various countries in the world, including Indonesia, in recent years has 

become a trend issue, especially since it was realized that this sector has promising prospects in the future. This paper 

examines the importance of developing a culture-based tourism economic sector and the forms of its development strategy. 

This type of research is descriptive qualitative research with data collection techniques using written sources, namely books , 

articles, documents, and others. The results showed that South Sulawesi has a lot of enormous tourism potential so it is 

possible to develop the economic sector in this field. The development is not only required a precise strategy but also needs 

to be supported by the support of all parties both government and society in general. The fact shows that the development of 

the tourism sector in South Sulawesi so far is still constrained by many factors that require serious discussion and in -depth 

scientific studies, especially related to the optimization of development and utilization in the future. 

 

Abstrak 

Pengembangan sektor ekonomi bidang pariwisata pada berbagai negara di dunia termasuk juga Indonesia beberapa tahun 

belakangan ini menjadi trend isu terutama sejak disadari betapa sektor ini memiliki prospek yang menjanjikan di masa depan. 

Tulisan ini mengkaji tentang pentignya pengembangan sektor ekonomi pariwisata berbasis budaya serta bentuk -bentuk 

strategi pengembangannya. Jenis penelitian ini adalah penelitian deskriptif kualitatif dengan teknik pengumpulan data 

menggunakan sumber-sumber tertulis yakni buku, artikel, dokumen, dan lainnya. Hasil penelitian menunjukkan bahwa 

Sulawesi Selatan memiliki banyak potensi wisata yang sangat besar sehingga sangat memungkinkan untuk mengembangkan 

sektor ekonomi di bidang ini. Pengembangan tersebut selain diperlukan strategi yang jitu juga perlu didukung oleh dukungan 

segenap pihak baik pemerintah maupun masyarakat secara umum. Kenyataan menunjukkan bahwa pengembangan sektor 

pariwisata di Sulawesi Selatan sejauh ini masih terkendala oleh banyak faktor sehingga memerlukan diskusi serius serta 

pengkajian ilmiah yang mendalam khususnya terkait dengan optimalisasi pengembangan serta pemanfaatannya di masa 

mendatang. 
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1. Introduction 
The tourism sector (A. Ahmadin, 2023) in recent years has become an important issue in discussions about development in 

various nations and countries in the world, including Indonesia, which seems to be aggressively campaigning for the 

development strategy of this sector. The reason is because this sector has promising economic prospects for the future, 

where from year to year the interest of tourists from abroad to visit Indonesia is increasing. Based on data from the Indones ian 

Central Bureau of Statistics, foreign tourist visits to Indonesia reached 895,121 visits as of December 2022 (Tarigan & Berutu, 

2024). From the analysis conducted, the number of achievements has increased by 447.08% compared to the same period 

the previous year. This means that the attractiveness of tourism objects (Suharto et al., 2019) owned by Indonesia has an 

important place in the eyes of the world, especially tourism lovers in a broad sense. This is the important point of the need  

for every country including Indonesia to formulate a grand strategy in the development of tourism objects or revitalization of 

tourism objects (Usman, 2024) that are less functional (less maintained).  

In relation to the development strategy of the tourist attraction, it is necessary to know the types of tourism, namely based on 

(Kwisata, 2024): (1) geographical location then periwisata can be grouped into: local tourism, regional tourism, national 

tourism, international area tourism, and international tourism; (2) according to the balance of payments, such as active 

tourism, passive tourism; (3) based on the reason or purpose of tourism: business tourism, vocational tourism, and 

educational tourism; (4) Judging from the aspect of the type of tourism according to the time of visiting amaka can be 

classified into seasonal tourism and occasional tourism; (5) tourism according to the object can be categorized into cultural 

tourism, recuperational, commercial tourism, sports tourism, political tourism, social tourism, and religion tourism, (6) based 

on the number of people who travel, individual tourism and group tourism, (7) according to the means of transportation land 

tourism, sea and river tourism, and air tourism, Tourism according to gender namely masculine tourism and femine tourism, 

and (8) tourism according to price and social level namely delux tourism, middle class tourism, and social tourism. 

The potential for local culture-based tourism development is classified as local tourism, as well as educational tourism 

because it has an educational vision about the cultural heritage of local communities or certain ethnicities  (M. Ahmadin, 

2024). In addition, it can also be categorized as cultural tourism (Wilopo & Hakim, 2017)  from the aspect of the object. 

Tourism development in the field of culture is actually very promising because it has a distinctive characteristic that is no t 

owned by communities elsewhere. This means that a cultural product can only be found in a particular locality and not found 

elsewhere. This is where the important potential of its development, including from the aspect as an economic commodity 

that promises its development in a sustainable manner. 

 

2. Method 

This research is a type of economic anthropology research with a research focus on tourism objects associated with local 

culture using qualitative descriptive data (M. Ahmadin, 2022). The type of data used is secondary data from literature 

searches in the form of books, scientific articles in journals, newspaper or magazine articles, government documents, 

personal archives, and other types of sources. The data collection process was carried out through searches on google 

scholar and a number of other scientific work indexers. A number of data collected were then selected by sorting which 

materials were relevant to the research problem or object of study and which data were irrelevant (Rahman et al., 2022). 

Selection of data sources is also carried out for the sake of ensuring whether the data is valid and can be accounted for or 

not. In addition, the data verification process is also carried out by comparing it with other relevant sources to ensure the 

level of truth of the data (Emzir, 2016). The next stage is to interpret a number of data and research findings obtained in  

relation to other relevant data or perhaps also in relation to a theory used. 
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3. Results and Discussion 

It is a general provision that society and its cultural products are two things that cannot be separated because there is no 

uncultured society and vice versa there is no culture without society or the process of social interaction in the group (Try Aziz 

Zulkarnaen & Ahmadin, 2022). Departing from this assumption, the existence of culture is considered as something very 

important, both culture from the aspect of its form and elements so that culture is always considered an important part of 

identity which is a characteristic in terms of social identity (Dahlan, 2023). This fact is evident in the academic world that in 

various studies on culture, it is always emphasized on aspects that characterize a particular community or ethnicity, such as 

its special food, rituals, arts, ethnic songs, traditional clothing, weapons, and others, even lately it has been linked to its 

mainstay tourist objects or mainstay destinations of an area (Wulandari et al., 2020). This means that every ethnic group or 

community that inhabits certain regions, including various regions in Indonesia, has a variety of characteristics or characters 

that distinguish it from other communities in other regions. Thus, every event is always accompanied by the performance of 

cultural products in various forms and the most common is the performance of ethnic dances. 

In relation to local culture-based tourism development strategies, it must first be reviewed that in various regions in the 

province of South Sulawesi there are many characteristics owned by each ethnic group that are attractive as objects of touris t 

visits. The Toraja community is famous for the rituals of Rambu Solo, Rambu Tuka (Kabanga et al., 2023), Mannene', 

Mabbadong, and others in the aspect of religious ceremonies. In the Toraja culture, the people who inhabit the Mamasa 

blood in West Sulawesi Province also hold similar rituals which can also be used as an attractive tourist attraction for visi tors 

both foreign tourists and local Indonesian tourists. In addition, the Kajang community (Alvira et al., 2024) who inhabit the 

Amma Toa customary area in Bulukumba Regency are also famous for their characteristics, such as the Andingingi ritual, 

Attune panroli, and others which are the characteristics of this ethnic group called Konjo (Sahib et al., 2017)(Saudi & Saudi, 

2023). In Sinjai Regency, there is also a well-known indigenous community, namely the people who inhabit the Karampuang 

customary area which is famous for the Mappugau Hanua ritual (Saudi & Saudi, 2023).  

In addition, of course, various other communities in South Sulawesi have traditional or cultural heritage that is always 

preserved, among the people of Gowa there is a ritual of washing heirlooms called Accera Kalompoang which is held at the 

Balla Lompoa traditional house, in Pangkep district there is a known agricultural community tradition called the Mappalili 

ritual, Maddoja Bine, and others, in Takalar district is famous for the maulid ritual called Maudu Lompoa which ha s now 

become an object of annual routine visits where the pageralan always takes place crowded and lively, and many others in 

various regions in South Sulawesi. In the field of arts, there are also many or various ethnic or ethnic arts known as Makassar, 

Bugis, Toraja, and Mandar (M. Ahmadin, 2019). 

Based on this description, it can be said that the people of South Sulawesi (Husain et al., 2021) have a lot of cultural heritage. 

The important and urgent question now is what strategies need to be carried out so that this cultural heritage (Zulkarnaen et 

al., 2022) can become an attractive tourism commodity for visitors and in the development package of this sector, of course, 

it must pay attention to the benefits of its economic aspects. One important strategy that needs to be done is that in every 

natural tourist attraction, whether beaches, mountains, or villages in the interior, it should not be the sole object of visi t for 

tourists. This means that there must be other objects of visit that are located nearby so that both or several a ttractions 

become a package of visits whose benefits will of course be more and even on the visitor's side also benefit from the aspect 

of visiting once but can cover several attractions. The point is that the various tourist objects owned by various distr icts in 

South Sulawesi must be designed as a package visit and one of the opportunities to become a special attraction is the 

potential of local culture. 

This effort or strategy is intended, among other things, as an effort so that the values possessed by the tradition and cultural 

heritage are preserved and become part of the characteristics of a society, especially in the modern era like today which is 

hit by a kind of crisis of pride in cultural values (A. Ahmadin, 2009) which needs to be considered together. In addition, it is 

also necessary to think together about what should be done or what preventive measures should be taken so that a number 

of cultural heritages can survive or be preserved (RISMAYANTI & DAHLAN, n.d.). Now this is where the importance of 
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introducing or campaigning for various local cultural heritages through policies makes it a package in visits to tourist 

destinations in this province. 

 

Conclusion 

The local wisdom-based tourism economic development strategy in this study is intended as an effort to utilize a number of 

local cultural heritages as tourist objects with attractive design and packaging so that they can be of economic value to the 

local government and to the community in general. Various local cultural potentials in the form of folk games and dance as 

well as ritual forms, so far have indeed been widely published in various forms and media, but it seems that the conditions 

will be different when watching directly compared to watching on video media. For this reason, the development of tourist 

attractions, whether beaches, mountains, villages, communities, and others, requires a combination with elements of local 

culture as a distinctive feature and at the same time a differentiator from others. For example, in the form of art performances, 

cultural attractions, and other interesting forms. In addition, the creative economy can also be promoted in the form of 

providing culinary or souvenirs typical of an area which is a sign that someone has visited the tourist spot and this can also 

be an effort to empower the local community economy. 

 

Referensi 

Ahmadin, A. (2023). Public space as a tourism object: the existence of Pakui Sayang Park in Makassar City. Jurnal 

Geuthèë: Penelitian Multidisiplin, 6(3), 220–225. https://journal.geutheeinstitute.com/index.php/JG/article/view/278 

Ahmadin, M. (2019). The Social System of Buginese People in Modern Era: A Review of Sociological History. 1st 

International Conference on Advanced Multidisciplinary Research (ICAMR 2018), 394–397. 

Ahmadin, M. (2022). Social Research Methods: Qualitative and Quantitative Approaches. Jurnal Kajian Sosial Dan 

Budaya: Tebar Science, 6(1), 104–113. http://ejournal.tebarscience.com/index.php/JKSB/article/view/103 

Ahmadin, M. (2024). Spatial Practices as A Pattern of Maintaining Social Relations Among Selayar Ethnic Migrants In 

Makassar City, Indonesia. Revista De Gestão Social E Ambiental, 18(2), e02051. 

https://doi.org/https://doi.org/10.24857/rgsa.v18n2-100 

Alvira, E., Ridha, M. R., Ahmadin, A., & Najamuddin, N. (2024). “Pasang Ri Kajang” Di Era Generasi Milenial: Eksistensi 

dan Resistensi. Innovative: Journal Of Social Science Research, 4(1), 8259–8269. 

Dahlan, M. (2023). Tradisi Ngayah Pada Masyarakat Bali. Jurnal Kajian Sosial Dan Budaya: Tebar Science, 7(3), 112–

116. 

Emzir. (2016). Metodologi Penelitian Kualitatif Analisis Data. Rajawali Pers. 

Husain, S. B., Puryanti, L., & Setijowati, A. (2021). Education for all: A study on education for indigenous people in South 

Sulawesi, Indonesia. Kasetsart Journal of Social Sciences, 42(3), 623–629. 

Kabanga, T., Tadius, T., Karuru, P., Salo, E. S., Hendrik, H., & Oktaviani, R. (2023). Identification of the value of Tengko 

Situru’in the Pa’Tondokan community in Lembang Lolai. AIP Conference Proceedings, 2736(1). 

Kwisata. (2024). Jenis dan Macam Pariwisata. Kanal Wisata Indonesia. https://kanalwisata.com/jenis-dan-macam-

pariwisata 

Rahman, A., Wirastika Sari, N. M., Fitriani, Sugiarto, M., Sattar, Abidin, Z., Irwanto, Nugroho, A. P., Indriana, Ladjin, N., 

Haryanto, E., Ode Amane, A. P., Ahmadin, & Alaslan, A. (2022). Metode Penelitian Ilmu Sosial. In Metode Pengumpulan  

Data (Klasifikasi, Metode  Dan Etika). CV WIDINA MEDIA UTAMA. 

RISMAYANTI, R., & DAHLAN, M. (n.d.). Makna “Korongtigi” dalam Prosesi Pernikahan Adat Mangkasara’di Bontoala 

Kabupaten Gowa. Jurnal Kajian Sosial Dan Budaya: Tebar Science, 8, 1–9. 

Sahib, H., Arafah, B., Manda, M. L., & Machmoed, H. (2017). Entextualization and Genre Transformation of Kajang Death 

Ritual Speech. International Journal of Science and Research (IJSR), 6(1), 232–236. 



JERP – Jurnal Ekonomi dan Riset Pembangunan, v2n4 — Mubarak Dahlan 

2964-836X © 2024 Research Agency for Humanity and Urban,Indonesia 

OJS-JERP 2 (4), Oktober-Desember 2024 — https://jurnalprofau.com/index.php/JERP/issue/view/9 20 

 

 

Saudi, M., & Saudi, M. (2023). Kearifan Ekologi Masyarakat Adat Karampuang dalam Menjaga Kelestarian Hutan. Satya 

Widya: Jurnal Studi Agama, 6(1). 

Suharto, R. B., Roy, J., & Darma, D. C. (2019). Degree of potential and development strategy of tourism objects. 

International Journal of Scientific and Technology Research, 8(9), 2343–2347. 

Tarigan, V. I. K., & Berutu, F. (2024). ANALYSIS OF THE IMPACT OF WORK LIFE BALANCE ON EMPLOYEE JOB 

SATISFACTION AT MANHATTAN HOTEL JAKARTA. Global Sustainable Tourism Conference: Charting Paths for 

Responsible Travel 2024. 

Try Aziz Zulkarnaen, M. D., & Ahmadin, M. (2022). Konstruksi Sosial, Budaya dan Ekonomi pada Pola Makan Masyarakat 

Kelurahan Benteng Somba Opu Kabupaten Gowa. Jurnal Kajian Sosial Dan Budaya: Tebar Science, 6(2), 97–104. 

http://ejournal.tebarscience.com/index.php/JKSB/article/view/115 

Usman, S. F. (2024). Pakui Sayang Park: A History of Public Space Development in Makassar City. Jurnal Ekonomi Dan 

Riset Pembangunan, 2(4), 9–15. 

Wilopo, K. K., & Hakim, L. (2017). Strategi Pengembangan Destinasi Pariwisata Budaya (Studi Kasus pada Kawasan Situs 

Trowulan sebagai Pariwisata Budaya Unggulan di Kabupaten Mojokerto). Jurnal Administrasi Bisnis (JAB), 41(1), 56–65. 

Wulandari, S., Rifal, R., Ahmadin, A., Rahman, A., & Badollahi, M. Z. (2020). Pariwisata, Masyarakat dan Kebudayaan: 

Studi Antropologi Pariwisata Pantai Marina di Pajukukang Bantaeng, Sulawesi Selatan. Pusaka: Journal of Tourism, 

Hospitality, Travel and Business Event, 2(1), 8–16. 

Zulkarnaen, T. A., Dahlan, M., & Ahmadin, M. (2022). Konstruksi Sosial, Budaya dan Ekonomi pada Pola Makan 

Masyarakat Kelurahan Benteng Somba Opu Kabupaten Gowa. Jurnal Kajian Sosial Dan Budaya: Tebar Science, 6(2), 97–

104. 

 


